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Rohini S Patil Human Resource 

Management  

Exploring Attitudinal Factors 

Influencing Generation Z's 

Buying Intentions for 

Organic Food Products in the 

Mumbai Metropolitan Area: 

A Focus on Overweight 

Young Adults. 

Dr.Premasish 

Roy 

2 

Mona 

Mohanty 

Marketing Comparative Study of e-

WOM and Advertisements as 

Touchpoints in Influencing 

Consumer Brand 

Engagement:A Study of 

Higher Education Institutions 

in Navi Mumbai 

Dr.Mona Sinha 

3 

 Mrs. Jidnya 

Sandeep Patil 

Marketing Exploring the role of 

Sustainable Leadership on 

OrganizationCultureforESG 

outcomes: A study on the 

Hospitals of Mumbai region. 

Dr.Evelina 

Brajesh 

 


