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N.B.:
1) All questions are COMPULSORY.
2) Figures to the right indicate FULL marks.
3) Answers to both the sections should be written in SAME answer book.
SECTION-I
Q.1 What is Plant Layout? Explain its objectives and importance in a Production (16)
Industry.
OR
a) Explain the following: (08)
1) Mass Production
ii) Batch Production
b) Explain the factors determining the design of the product. (08)
Q.2 What is meant by Product Development? State factors and techniques of (16)
Product Development.
OR
a) Explain concept ‘Production Control’. Discuss factors affecting Producticn (08)
Control.
b) Explain the functions of Production Management. (08)
SECTION-II
Q.3 Define Rural Marketing? Explain the importance and problem of Rural
Marketing.
OR
a) Explain Evolution of Marketing. ( Marketing Orientation) . (08)
b) What is Customer Relationship Management (CRM). State the significance of (08)
CRM.
Q4 Define Marketing Communication. Explain the importance of Marketing (16)
Communication.
OR
a) Explain the strategies to build and maintain Brand loyalty. (08)
b) Define Media Management and explain the Role of a Media Manager.
Q.5 Write short notes on any FOUR of the following: 16)
a) Consumer Education
b) TQM
¢) Quality Circle
d) Brand Equity
e) Tele Marketing
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