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A 1) All questions are COMPULSORY.
2) Figures to the right indicate FULL marks.
3) Both the sections should be written in the SAME answer book.
SECTION-I
Q.1 What do you mean by 'Advertising'? Explain its importance and objectives.  (16)
OR
a)  Which factors are to be considered for preparing advertising budget? (08)
b) Discuss on advertising as a tool of marketing. (08)
Q.2 What is 'Advertising Effectiveness'? Explain the techniques used for testing (16)
advertising effectiveness.
OR
a) Describe the services rendered by advertising agency. (08)
b) Distinguish between newspapers and magazines as media of advertising. (08)
SECTION-II
Q3 What is 'Sales Organisation'? Explain the factors determining the structure
of sales organisation.
OR
a) Define the 'Sales Contests' and state the different types of sales contests. (08)
b) Explain financial and non-financial incentives to motivate salesmen. (08)
Q4 What is 'Training to Salesmen'? Explain the different methods of training to  (16)
salesmen.
OR
a) State the essentials of a good sales compensation plan of sales force. (08)
b) Enumerate the qualities to be possessed by a good sales manager. (08)
Q.5 Write notes on ANY FOUR of the following: (16)
a) Sales Quota
b) Functions of Sales Organisation
c¢) Objectives of Training to Sales Force
d) Sales Territories
e) Sales Forecasting
f)  Planning of Manpower
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