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N.B.
1) All questions are COMPULSORY.
2) Figures to the right indicate FULL marks.
3) Answers to both the sections should be written in SAME answer book.
SECTION -1
Q.1 Define the term ‘Marketing’. How markets are classified into different (16)
: groups?
OR
a) Explain different stages of evolution of marketing. (08)
b) State the importance of marketing. (08)
Q.2 What are the internal and external controllable factors of marketing (16)
: environment?
OR
a) Describe principles of sound marketing organisation. (08)
b) State the elements of marketing mix. 08)
SECTION -11
Which factors would you consider while introducing new product in the
Q.3 (16)
market?
OR
a) Describe the role of Consumer Movement in India. 08)
b) State distinction between agricultural goods and consumer goods. (08)
Q.4 What are the types of consumer goods? (16)
OR
a) Describe channels of distribution of industrial goods. (08)
b) What are the features of agricultural goods? (08)
Q.5 Write short notes on ANY FOUR of the following: (16)
a) Rights of Consumer
b) Consumer Decision Making Process
¢) Marketing Executive
d) Marketing Finance
e) Assembling Function
f) Marketing Risks.
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