YAMUNA -1 : SUMMER - 2015

Subject : Marketing- 1T

Day : Saturday S D E |I||I ||I| |II| Time : 3.00 P.M. TO 6.00 P.M.
Date : 11/04/2015 ST Max Marks : 80  Total Pages : 3
N.B.:
1) All questions are COMPULSORY.
2) Figures to the right indicate FULL marks.
3) Answers to both the sections should be written in the SAME answer book.
SECTION -1
Q.1 Explain meaning, nature and importance of marketing research. [16]
OR
a) What are the limitations of marketing research? [08]
b) Explain the need of ethics in marketing research. [08]
Q.2 What is 'Hypothesis Statement'? What are the characteristics of good [16]
hypothesis?
OR
a) Explain the various points which are to be considered while preparing research [08]
proposal.
b) Explain the role of marketing information system in the marketing research. [08]
SECTION - II
Q.3 State importance of sample size. Which factors to be considered while deciding [16]
sample size?
OR
a) What types of precautions are essential while preparing report? [08]
b) Discuss in brief various sampling and non-sampling errors. [08]
Q.4 What is 'Sales Forecasting'? Discuss objective and subjective methods of sales [16]
forecasting.
OR
a) What are the advantages of data collection through internet? [08]
b) What is 'conjoint analysis'? How it is useful in product research? [08]
Q.5 Write short notes on ANY FOUR of the following: [16]
a) Sample frame
b) Sampling techniques
¢) Field work
d) Report presentation
e) Copy testing
f) Media selection



TSt T

23892

AT

%) Td U WIS e 3.
R) ITThEIe 3Teh TUTT=N G S,
3) < T wehre STRafeRd foem.

q.

T.R

T.3

q.¥

T.4

favmr-¢

Toroom wenemTen 219, TRy 3o Hewe WY o
e

31) o weRTen wEteT v SRa?
¥)  fague aeneATa Aferda=t WS T .

Tfedes faam’ weuS R ? =mTen iiasreh Afires v sga?
Tera

37)  EREE TEE AR HAMT o e fafag gz v s,
9)  fouum genemTa foqum mfedt Tt Jften woe .

-2

FYAT ATHR = Y& GITT. TGAT STTHR ST SHIvId ek e sames?
Topa

) TR TR FLAHT IV YehIe! WagR! =0l 3TavTh 3R 7
q) g fowerek ST IR AT foreres e dredd ==t

“forshl qartqE™’ TevrSt s ¢ okl gatgaTean awqis e fawatay weadi=h ==t *a.

foran

3)  seenThd ATfedt HehaHTel ShIvId RIS TR 7
¥) Ty fSun TeuTS Y S SR d Y UG 3 ¢

(28)

(o¢)
(o¢)

(28)

(o¢)

- (0¢)

(%)

(o¢)
(o¢)

(28)

- (00)

(o¢)

(%)



23892

Tet TR

&

RSELRE
2) @uft g e 7

R) aife faw gu 37k weteRT 0T T 2|
3) gl foramT uhe Saeatrem fafau |

famm-¢

b.2  fomum weny ot 31| T 31 gew fawme wifs) (28)
feman

1) fouum weneeht waier e 27 (o¢)

9)  foqum weneE Afaearht seta e i - (00)

T.R ‘i faum’ o aref w27 o1 igaweht wE faeivard gt 2 (28)
fopar

37)  GINYA TATE TR A T LI SHare fafie g v fifs) (o¢)

q) fouum weneeE fovm SRt srawe i it wE i (o¢)
fermr-2

.3 AT AR T He™ Fa3Q | THAT TR (fad od a9 PPNy g aeE 31 (RE)
=few ?

fopan
) SEATS SHIA THT ohE TRt ALl 2ATa9deh Bl & 7 (0¢)
¥) iy T TR - fowres et == fifs) (o¢)

Wy ‘ol gafgem’ = gar 27 foshY qafgameht axgfie ein v fm gedietis ==t (38)
hifs |
fopar

31)  TIATH ATLAHY THHR HehodId e @19 hId Bl 27 (o)
q) T frouu @ S 27 a%q HenenH 3 31 U Bt 27 (o¢)

.4 feoft foRan | (1 «ft =) (R€)



	Page 1
	Page 2
	Page 3

