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N‘.B.;
1) All questions are COMPULSORY.
2) Figures to the right indicate FULL marks.
3) Both sections should be written in the SAME answer books.
SECTION -1
Q.1 Attempt ANY TWO of the following: (16)
a) Explain the functions of advertising.
b) Describe in detail the factors affecting selecting of a media.
¢) Explain the advantages of illustration.
d) Explain the factors involved in Advertising Agency Selection.
Q.2 Write short notes on ANY FOUR of the following: (16)
a) Waste in advertising
b) Outdoor media
¢) Media scheduling
d) Caption
e) Image building
f) Corporate advertisement
SECTION - 11
Q.3 Attempt ANY TWO of the following: (16)
a) Describe the essential elements of a good layout.
b) Describe the advantages and limitations of advertising as a profession.
¢) What are the essentials of an effective appeal?
d) Describe various approaches to determine budget appropriations for
advertising.
Q.4 Attempt ANY TWO of the following: (16)
a) Describe the different headlines used in the advertisement layout.
b) Write a detail note on “Women in Advertising Career’.
¢) Explain direct and indirect appeal.
d) Explain the factors to be considered for preparing advertising budget.
Q.5 Write short notes on ANY FOUR of the following: (16)
a) Border ’
b) Negative emotional approach
¢) Internet advertising
d) Slogan .
e) Public relations and advertising
f) Administering the budget
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